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Both devoted readers and journalistic peers have 
recognized AMERICAN CITY & COUNTY for its 
exceptional editorial quality.  This creates a trusted 
editorial vehicle for your advertising message and a loyal 
reader base of 69,0001 government decision-makers 
with purchasing power.

IN SEARCH OF GREEN CLARITY
Is a product green because it says so? How to  
understand assorted environmental claims

PARKING FOR LEASE?
Questions to consider before  
privatizing parking assets

 SUSTAINING 
GROWTH

Communities pursue green goals 
despite limited funds

November 2010

Serving government leaders since 1909

Inside front 
cover:
Centennial,  
Colo.’s �exible  
system for  
outsourcing
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Government Procurement

The Official Publication of the National Institute of Governmental Purchasing

GO PRO

Plus
The state of the p-card

New office supplies contract

FAPIIS and transparency

Guiding principles for public procurement

THE OUTLOOK FOR
PROCUREMENT

2011 Purchasing Guide

1June 2011 BPA Worldwide Statement, May 2011 statement.

Print Advertising
MUNICIPAL INDEX 
THE MOST COMPREHENSIVE BUYERS’ 
RESOURCE GUIDE for the municipal 
market, government officials rely on 
American City & County’s Municipal 
Index throughout the year to help make 
purchasing decisions. Keep your sales 
pipeline full year ‘round with targeted ads 
and enhanced listings in American City & 
County’s print and online buyers’ guides. 

Peelback Ads/
Front Cover Sponsor 

Peelback ads are an exclusive, high-visibility 
advertising opportunity. Appearing on the 

bottom right corner of the front cover, your 
brand message will immediately and repeatedly 

be seen by over 69,0001 local government 
professionals. Sold on a first-come, first-serve 

basis.  

PENTON GOVERMENT SUITE
The Penton Government Suite consists of three 
publications and the two websites that serve the 
government marketplace. When combined, they 
reach across the buying influences within federal, 
state and local governments. The Penton Government 
Suite covers the 4 P’s of government marketing. 

4 P’s of GOVERNMENT MARKETING:

P�t�� olicy & Best Practices: American City & 
County

P�t�� roducts: Government Product News

P�t�� urchasing: Government Procurement  
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Production Specs
n  GENERAL SPECIFICATIONS: 
Printing Method:  Web Offset  
Binding:  Saddle Stitch 
Ink:  SWOP standard and four-color process
 
n  Digital AD SPECIFICATIONS
�Advertisers are strongly encouraged to 
submit advertising materials in a digital 
format prepared according to the following 
guidelines:
PDF Format:  Advertisers are encouraged 
to submit PDF and PDF/X1-A files provided 
that they are prepared for press-optimized 
printing in CMYK with fonts embedded. 
For an Acrobat Distiller job-options file and 
more information on creating acceptable 
PDF files, visit www.pentonads.com. Please 
note:  PDF files lack the ability to be edited 
or altered (i.e. phone number, address, etc.)
Preferred Applications:  QuarkXpress™; 
Adobe Pagemaker®; Adobe InDesign®. If 
submitting application files, provide all 
supporting graphics and fonts. 
Photos:  300 dpi, actual size, CMYK 
color model, .tif or .eps format; no JPEG 
compression.
Line Art/Text:  600 dpi minimum; CMYK 
color model; .eps or .tif format with color 
preview. In Photoshop, black text should 
be created in black channel only to avoid 
registration problems.
Fonts:  When submitting application 
files, include screen and printer fonts. On 
illustrations it is recommended to convert 
text to outline, however outline text cannot 
be altered. 
Lettering:  Reproduce all reverse lettering 
with a minimum of colors.  Type smaller 
than 8 point with fine serifs should be 
avoided. 
Color Tone Value:  To avoid over-saturation 
of ink, the total combined value of CMYK 
colors should not exceed 300% (i.e. C=100, 
M=100, Y=50, K=50). Any one color with a 
required value over 85% should be made 
solid. 

Color Mode:  Ads should be converted to 
CMYK prior to submission as color shifts 
may occur.  Ads received in RGB color will 
be converted to CMYK. 
Proofs:  We minimally require a text and 
element proof to assist in preflighting 
digital ad files.  For critical color match we 
require a digital halftone proof (i.e. Kodak 
Approval, Dupont Digital Waterproof, 
Fuji FirstProof, etc.).  Accurate color 
reproduction cannot be guaranteed 
without an accompanying SWOP-certified 
proof. 
Media: Mac or IBM CD, Zip 100, floppy. 
FTP Upload: ftp:\\adclient:adclient@
ftpserver2.penton.com. Please contact the 
publication Production Coordinator when 
files are submitted. 
Space Unit Size in Inches:  Space can 
be used only in the above sizes.  Space 
exceeding size indicated in any direction is 
considered bleed except for gutter bleeds 
in spread. 
Film Conversion:  Ad materials supplied as 
film will be converted to a digital file at a 
cost of $50.00 per ad. 
Inserts:  Contact advertising representative 
for rates, production specs and shipping 
instructions or visit www.pentonads.com.  
Two copies must be sent to American City 
& County Advertising Coordinator.  Inserts 
for more than one issue should be pre-
packed in cartons with each issue labeled. 
 

n  SHIPPING INSTRUCTIONS
Send all advertising contracts, insertion 
orders, materials, and correspondence to:
Nina Katsov, Production Coordinator, 
American City & County 
(issue date), 9800 Metcalf Avenue, Overland 
Park, KS 66212-2216. 
(913)967-1742, fax (913) 514-3778, Nina.
Katsov@penton.com

MECHANICAL REQUIREMENTS

n	 PAGE SIZE�WIDTH  x DEPTH

	 Publication Trim Size:� 7-3/4” x 10-3/4”

n	 SPECIFICATIONS FOR BLEED

	S ingle-page bleed:� 8-1/8” x 11”
	T wo-page spread bleed:� 16” x 11”

n	AD  SPACE DIMENSIONS 

	 Full Page Live Area� 7” x 10” 
	 2/3 Page� 4 1/2” x 10”  
	 1/2 Page Vertical� 3 3/8” x 10”   
	 1/2 Page Horizontal� 7” x 4 7/8” 
	 1/2 Page Island� 4 1/2” x 7 3/8”    
	 1/3 Page Vertical� 2 1/8” x 10”    
	 1/3 Page Square� 4 5/8” x 4 7/8” 
	 1/4 Page Standard� 3 3/8” x 4 7/8”  
	 1/6 Page Vertical� 2 1/8” x 4 7/8”
	 1/6 Page Horizontal� 4 7/8” x 2 1/8”

All live matter not intended to bleed should be 
kept 1/4” from trim. Spread ads should allow a total 
of 1/2” safety in gutter.

Full Page
7”x10”

1/2 Island 
4-1/2”x7-3/8”

2/3 Page
4-1/2”x10”

1/3 V
2-1/8”x10”

1/2 V
3-3/8”x10”

1/3 Square 
4-5/8”x4-7/8”

1/6 H 
4-7/8”x 2-1/8”

1/2 H
7”x4-7/8”

1/4 Standard 
3-3/8”x4-7/8”

1/6 V 
2-1/8”x 
4 7/8”
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EDITORIAL  
CONTACTS
Bill Wolpin
Editorial Director &  
Associate Publisher
(770) 618-0112
Bill.Wolpin@penton.com

Lindsay Isaacs
Managing Editor
(770) 618-0199
Lindsay.Isaacs@penton.com

Ed Brock
Associate Editor
(770) 618-0401
Edward.Brock@penton.com

ad production
Nina Katsov
Ad Production Coordinator 
Nina.Katsov@penton.com 
Visit pentonads.com for the 
Digital Ad Resource Center
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Erin McLeish
Western Region Sales
AZ, CA, CO, HI, ID, KS, MT, NM, 
NE, NV, OR, UT, WA, WY, W. 
Canada
(949) 226-8374
Erin.McLeish@penton.com

Dave Gibson
Northeast Sales
NC, VA/DC, MD, DE, NJ, NY, 
RI, CT, MA, VT, NH, ME, OH, E. 
Canada
(216) 931-9469
Dave.Gibson@penton.com

Ron Corey
Midwest Region Sales
AR, IA, IN, KY, LA, MI, MO, OK, 
ND, SD, TX
(248) 608-0994
Ronald.Corey@penton.com

Bill Perry
Midwest Region Sales
AL, AK, FL, IL, MS, MN, PA, TN, WI, 
WV,  
(770) 618-0453
Bill.Perry@penton.com

John Rohling
Junior Display & Classified 
Sales 
(800) 265-0882 x 60918
John.Rohling@penton.com

Chrysten Lowe
Print and Online Buyers’ 
Guide Listings and Sales
(800) 265-0882 x 60943
Chrysten.Lowe@penton.com

Gregg Herring
Market Leader
(770) 618-0333
Gregg.Herring@penton.com

ADVERTISING CONTACTS



2012 Media K it

FURNISHINGS SECURITY WASHROOM
GREEN SCHOOLS

in the

Schools 
NEWECONOMY

ERROR  AND TRIAL

Dante’s Inferno?

OF THOSE WHO SERVE THE PUBLIC
Plus

Government ProcurementGO PRO
NIGP Forum 2011: 

Capitalize on   

Excellence

Gove
rnment P

roduc
t New

s

For the people

Products to keep government buildings 

secure and in working order  P.10

OAKLEAF

LANDFILL GAS WAL-MART
NEW TUNE

TA
STI

NG PLATE

HYDROPOWER SURGE

MOBILIZING GOVERNMENTS

Small steps 

to a big law

Serving government leaders since 1909

Immigration:

State legislation 

moves slowly

Local and state 

governments begin to 

sort out the e�ects of 

health care reform

DEDICATED TO SERVING THE NEEDS

Penton Media’s Public Infrastructure Group 
represents the largest network of customers in 
targeted public service markets. Together, we 
deliver concise, essential information to more 
than 500,000 governmental leaders so they 
can efficiently and effectively deliver the public 
services their residents expect. Our powerful 
group of brands provides a full spectrum of 
online, print and exhibition solutions that 
work in harmony across industries.

Reach an unmatched network of powerful 
buying influence in public service markets, 
including:

• Local, State & Federal Governments
• Fire & Emergency Services
• Education Facilities
• Waste & Recycling
• Valuation, Specification & Cost Guides for:
Autos | Trucks & Trailers | Boats | Aircraft | 
Construction Equipment |
Farm Equipment | Recreational Vehicles

Contact your sales consultant to learn more on 
how we can help you create the most effective 
cross-media solutions to meet your marketing 
needs. 

Public infrastructure group
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